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FoTEIERI SN-MATRRO- DT, 2009 FEOEEA V3w FEXREHIT 4%FE HiA
Fr, HERF 8.80 BALe 0T, 14 y AW AT AKER, TYTRKEEMBRICLDTS
AREEEYD I, 2009 5 4 D L 5K 77 AR L., BEREXICBIT T
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F—AZUF 14,650 3% 18,800 4% 22,950 4% 33,350 5% 29,450 4%
Fhih 18,100 4% 45,750 9% 62,550 11% 58,800 8% 74,300 11%
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