INEBERKRFERFR BLmX21bL—&

¥E | &5 E ] i 8 (Theme) =25
FRk21| 17440 BF, F1F g E Lt ahE
N — ETAN: =T A T E AN Nl
wri22 17888 . @ LAY DRI M BRITMTSHR | £RISHIT LR
_ [m] End SH [ — =5 k oo . SHET Ll
qzmzzz 17889 *g#’ 5]5% ¥%§$ﬁﬁn£%§iﬁﬁéﬁm'hFﬁTé%ﬂEE’]ﬁﬁj‘b . 1%"?%%'&?3(16
Tzg| tog| Al EA |[FEEETOVA—TAMAORR ; EHBATRADE
S ! ZRETL D IRMBIE 12T HIRRAY - RAMHIR - PEDBRE
FA23 18414 B, £ BESHEEOBHEBDI
. . The Power of Buyer—Supplier relationship in the Foreign Direct
Erf23| 18415 Eﬁ'ldo Melkiory Investment behavior of Ancillary firms : The case of Japanese
fiemon automobile parts manufacturers affiliated to Mazda Motor Corp.
FRfo4| 18919| HE, B EREEHAEOEERELUSHNERICET IR
FRE25| 19417 £+, &1 EBEDTA - UFRF—HETOERICET HEHHFR
S Message Strategies, Informativeness and Value Appeals in Chinese
FR26| 19919 £, N F Television Advertising: An Empirical Study.
T G = EEEMBEALLTOERDIADAVMNIETAIME —/1n\F
27| 20394 FE, &R\ o ROWA-EBICERLC—
FRL27| 20395 &, #HR R/NRIESRIE LRI E LRI AR
DITEDRRIZEITAHSNSDEFEMSICEAT 2K —2z7EDR
FRE28| 20861 =, & ADFEIFEF T —RRABTAESNSDIEBIEDEEICBET HEIH
Hr—

N =21 3 =y 7 Bt k = ==
wri2s| 20862 = 2 EEHRROBABRLL COARBERERRNRRIHT 5%
S o ILIMAZOREEIZBITEI4—IR-TIT)r—30 IO =7F
FR29| 21313 KB, B DBE —IL—23 v T =TT DIREHD—

Tr29| 21314| &, 3 M ISR | TSAR—~-TSURRREICET I —ER

KTERIEEDRHEEHYFEE A,

KEEL, RNERESN-EEFEC.SADETETEHYFEEA,
XEBLHXIE, ZAZQOEMEERIL I3 (Barrel) TAX X ITIEEEE2BLTULVEYT , — https://barrel.repo.nii.ac.jp/

1/1



